
Melomed Gatesville Hospital
spokesperson

AS part of its corporate social initiatives, Melomed
Hospital Holdings reaches out into previously dis-

advantaged communities who often
exhibit needs that the rest of society takes
for granted. Lack of numeracy, literacy,
proper nutrition and recreational ameni-
ties are such examples.

Over the 21 years that Melomed Hos-
pital Holdings has operated in the com-
munity, it has become increasingly aware
of these needs and has, wherever possi-
ble, made interventions to help alleviate
some of them. Melomed Hospital Hold-
ings is in the fortunate position that it has
built up considerable experience in pro-
moting and conducting social responsibil-
ity initiatives through various health-
awareness programmes.
TTThhheeessseee   ppprrrooogggrrraaammmmmmeeesss   iiinnncccllluuudddeee
n Heart awareness and Melohearts;
n Emergency services standby;
n Knowledge is power;
n Healthy eating campaign;
n Health screening;
n HIV/Aids awareness;
n Pregnancy awareness;
n The joy in giving;
n Melomed24 toy run;
n Diabetic awareness;
n Oral health awareness and
n Gift of sight campaign.
GGGiii fffttt ooofff SSSiiiggghhhttt CCCaaammmpppaaaiiigggnnn::: Melomed
Gatesville embarked on a Gift of Sight
campaign recently, restoring the sight of
a few patients who had cataracts and
required eye surgery and lens insertions.

These procedures, estimated at a cost
of R15 000 each, were completed for free
for patients who could not afford private
healthcare. The doctors involved in the

campaign were ophthalmologists Dr Mohamed
Saloojee and Dr Saleem Solwa.
OOOrrraaalll   hhheeeaaalllttthhh   aaawwwaaarrreeennneeessssss:::   Melomed understands the
importance of oral hygiene and as part of its com-
mitment to educate the younger generation, the
hospital recently embarked on an oral hygiene
campaign at the Thembaletu School for the dis-
abled in Gugulethu. The aim and objective of this
campaign is to educate the youth regarding the
importance of oral hygiene and dental care.
MMMeeellloooHHHeeeaaarrrtttsss:::   The Melohearts support programme,
in association with the Heart and Stroke Founda-
tion of South Africa, is a free support group for
patients, their family members and friends who
have had a cardiovascular incident. 
PPPrrreeegggnnnaaannncccyyy   aaawwwaaarrreeennneeessssss

February is pregnancy awareness month and as
part of the health calendar the Melomed group
supported this initiative by hosting pregnancy edu-
cation workshops for expecting couples at the var-
ious Melomed Hospitals. The aim and focus was
to promote and educate expecting mothers on
having a healthy pregnancy. 

The Melomed Group also has it’s own mater-
nity programme called Melobabes, which includes
complimentary antenatal classes for mothers deliv-
ering their baby at any Melomed hospital. On site
birth registration has also now been introduced at
all the Melomed hospitals.

The Melobabes programme helps expectant
mothers prepare for their journey by providing
them with all the relevant information that they
need.
TTThhheee   MMMeeelllooobbbaaabbbeeesss   ppprrrooogggrrraaammmmmmeee   oooffffffeeerrrsss:::
n Antenatal classes for those mothers delivering at

any Melomed hospital;
n Pregnancy-education seminars;
n A special Melomed pregnancy journal to help

you keep track of the changes you can expect
in your body;

n A guided tour of the hospital
facilities;
n On admission you will receive a
toiletry bag which includes a lux-
urious pair of velvet slippers, a bag
and a copy of Melomed’s in-
house magazine, Melomag com-
pliments of Melomed manage-
ment.
n On admission they will also
receive a Melomed nappy bag,
which contains nappies and a
selection of baby toiletries to get
them started in the first few days
of motherhood;
n Free birth registration. No need

to go to Home Affairs and stand in long queues.
Mothers will be assisted in registering their baby
while in hospital;

n . The option to have a photo of their new baby
displayed on the Melomed website;

n A Melomed photo frame with your newborn’s
photo;

n Complimentary informational brochures and
pamphlets and

n The first immunisation
PPPooosssttt---nnnaaatttaaalll   sssuuuppppppooorrrttt:::   All mothers, especially first time
mothers are welcome to contact Melomed
Gatesville maternity wards for any assistance after
their discharge. 
MMMeeelllooommmiiinnndddsss   tttooo   lllaaauuunnnccchhh   iiinnn   MMMaaarrrccchhh:::   Initiated by the
Hospital’s psychiatrists and psychologists, Melo-
minds will be a support group for families of
patients living with a mental disorder. 

“Many have mood swings and eating disorders
and we need to assist family members and to give
them advice on how to live with somebody who
suffers from mental-health disorders – and how to
manage their diets and medication,” said Randal
Pedro, PR and Marketing Manager for Melomed. 
MMMeeelllooommmaaaggg:::   In 2010, Melomed Hospital Holdings
successfully launched its own in-house magazine
called Melomag. This in-house magazine is pub-
lished quarterly and is distributed to all patients,
specialists and general practitioners consulting
rooms in an effort to streamline communication
and share information. 

The publication is an invaluable source of infor-
mation, education, news and even entertainment
to Melomed's staff and patients, and in an effort
to broaden Melomag’s coverage, Melomed is giv-
ing its online readers an equal opportunity to view
the publication on its website.
MMMaaakkkiiinnnggg   yyyooouuu   fffeeeeeelll   wwweeelllcccooommmeee:::   Every patient receives
a complimentary gift on admission – a Melomed
toiletry bag, containing a pair of slippers, shopper
bag and earphones. Melomed’s CEO Mr Ridwaan
Allie, describes the rationale behind this extra serv-
ice: “Because the Melomed hospital group is 
opening up the private healthcare service to all
members of the population it is quite possible for
a Member of Parliament and someone from an
informal housing settlement to be lying in adjacent
beds. Although companies may be providing med-
ical-aid cover for their employees, the patient may
be supporting a large family and so slippers might
still be an extravagance they cannot afford.”

By providing the same for every patient on
admission, Melomed is aiming to prevent patients
from feeling uncomfortable or ill at ease.

“We aim to make every patient feel when they
leave our hospital that they have been well looked
after and cared for,” says Mr Allie.
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HEARTY VISIT: Learners of the Kasselsvlei Primary School in Belhar get a visit from Melomed24 and Hearty.


